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ABSTRACT

Discourse on entrepreneurship has presented the development of
entrepreneurial activities by women and immigrants as a process of othering by only
looking at one axis of their identity. However, this thesis aims to examine how
different axes of identity interact on multiple dimensions of social relationships and
contribute to systematic social inequalities that female immigrant entrepreneurs face
in Grenoble and consequently, in the French system. I demonstrate the two fields
contributing to this gap in literature by looking at both immigrant and female
entrepreneurship then presenting an intersectional view to these themes. Furthermore,
this thesis looks at the situation of migration and entrepreneurship in France,
providing a critique of Macron’s Start-Up Nation and giving context to the
circumstances of the Global Pandemic, COVID-19. Using a qualitative approach and
a thematic framework, I provide an intersectional examination of the entrepreneurial
experiences of immigrant women entrepreneurs in Grenoble. The results have found
eight major themes: first, the women are motivated to pursue entrepreneurial activities
based on a complex interaction of push and pull factors; second, they must deal with
the burdens of domestic and business responsibilities at the same time; third, they face
discrimination in having foreign qualifications which is especially harder for
racialized women; fourth, they lack formal support and assistance, hence, turning to
their own networks; fifth, the financial support in light of COVID-19 has been
insufficient and provides no real solutions; sixth, they face more domestic and care
work in these times of COVID-19; seventh, even despite the circumstances, they
demonstrate resilience and determination by being resourceful and finally, they
believe engaging in entrepreneurial activities has brought them a sense of fulfilment
and recognition as women and immigrants in France. These results, though generated
from a small sample, provide important implications for policy makers, researchers
and the broader community on how there is a need for a paradigm shift in how
women who engage in entrepreneurship are perceived, that data should be made more
available and support should be made more accessible for these women to have equal
opportunities. Finally, further research and a larger sample size from more diverse
backgrounds, not limited to the online or English-speaking community, is well-

recommended.



ACRONYMS

AEPI: Agence d'Etudes et de Promotion de 1'Isére

BAME: Black, Asian, Minority and Ethnic

CCI: Le réseau des Chambres de Commerce et d'Industrie
COVID-19: 2019 Novel Coronavirus

DGE: Direction Générale des Entreprises

EU: European Union

GEM: Global Entrepreneurship Monitor

IMIS: Institute for Migration Research and Intercultural Studies
INSEE: Institut National de la Statistique et des Etudes Economiques
IOM: International Organization for Migration

OECD: Organisation for Economic Co-operation and Development
OFII: L'Office Frangais de I'Immigration et de 1'Intégration

RSI: Régime Social des Indépendants

TCN: Third Country Nationals

UN: United Nations

URSSAF: Unions de Recouvrement des cotisations de Sécurité Sociale et

d'Allocations Familiales



TABLE OF CONTENTS

ACKNOWLEDGEMENTS ......ooiiiiiiiiiiiitc e 2
ABSTRACT ...t s 3
ACRONYMS .. s 4
CHAPTER 1: AN INTRODUCTION ....cc.ccciiiiiiiiiiiiiiiiiiicteicceeee e 7
CHAPTER 2: MY HOSTING ORGANIZATION........cocoiiiiiiiiiiiiiiiiiiciccieiee 11

.................................................................................................................................. 15
CHAPTER 3: CONCEPTUAL DISCUSSION AND RESEARCH QUESTION......20
L ConceptualiZation .........cccueeruiieiiieriieeieeete ettt ettt ettt e e eseeeeee e 20
A. Gender, Women and Entrepreneurship...........cccceevveenieiiienienciienieeieeeeee, 20
B. Race, Immigration and Entrepreneurship ..........cccoceevieiiienienciienieeieeeeee, 24

C. An Intersectional Framework to Understanding Immigrant and Female
ENTIEPIENEULS .....eeiiiiieiiie ettt ettt e e st eenaneeens 27
II. Defining the Research QUEStION..........ccceevviiiiiiiiiiiiieiiece e 30
A. In Defining Who is an Immigrant.............cccecceeviiiiiienieniienieeieeee e 30
B. In Defining Who Are WOMEN........cccuiiiiiriiieiieiieeieeiee ettt 32
C. In Defining Who is an Entrepreneur ..........coeveeevierieeniienieeiieeie e 33

D. In Examining the Entrepreneurial Experiences of Immigrant Female

ENTIEPIENEULS .....eeiiiiieiiie ettt ettt sttt e e st e e sabeeens 34
CHAPTER 4: CONTEXTUALIZATION .....ooiiiiiiiiiienienieeie sttt 36
I. Contextualizing Entrepreneurship in France ...........coccoecevviviininiinienenicneenns 36
A. Describing the Entrepreneurship Scene..........ccocevevvenieeiienienciienieeieeeeee, 36
B. Macron’s Start-Up Nation: A CritiqUe........cccveeruieeiveeniieriieniieeieenieesieenieeeenes 39
“French Tech,” “Licorne,” and “Start-Up Nation” ...........cccccccueevuerceencueennnnn. 42
II. International Migration: A Look into France .........c.cccceveviininiiniencniencenns 44
III. The Global Pandemic: Entrepreneurship, Women and Migrants in France.....46
IV. The Case of GIrenoble..........cocevviiriiriiiiiiiinieeeeseeeeeee e 49
CHAPTER 5: RESEARCH METHODOLOGY ...coooiiiiiiniiiiinieniieieeiesieeie e 52
I. Using Purposeful Sampling to Identify the Interviewees..........c.cccoceeverienennnens 53
II. Incorporating the Significance of the Global Pandemic...........ccccoceeviriencnnnen. 55



III. Literature Review and Data CollECtiON ......c.covvvveeeieeeiiieeieeiiieieieeeeeeeeeeeeeeeeeeeeens 56

IV. Conducting the Semi-Structured Interviews and Participant Observation.......56
V. Method of ANALYSIS .....oovuiieiieiiieiiee ettt 58
CHAPTER 6: ANALYSIS & DISCUSSION OF RESULTS ....ccoeiiiiiiiiveeeeeee 60
I.  Characteristics of the Participants ............ccccoeeeeevieniieiienieeiece e 60
II. Qualitative Findings and Critical AnalysiS.........cccecueervierieenieniieiieeie e 61

i. A complex interaction of push & pull factors as motivations for

ENETEPTENEUTISIID ..eetiiiiiieiieeiieeite ettt ettt ettt e s e eteesiaeebeessaeenseens 62
ii. The double burden of business and domestic responsibilities .................... 64
iii. Discrimination faced in foreign qualifications............cceceevieriienienieennnn. 66

iv. Lack of support and assistance amidst challenges with women turning to

their own networks for support and as a customer base ...........ccceveeverieneennen. 67

v. Financial support from the state as an insufficient solution in times of crises

(COVID-19), ignoring real issues that need concrete solutions .........c...c..c....... 69

vi. Being the family caretaker in times of crises (COVID-19).......c.ccceeueeneee. 71

vii. Resilience exhibited by entrepreneurs in times of crises (COVID-19).....73

viii. Sense of fulfillment as a woman and immigrant in business ................... 74
CHAPTER 7: CONCLUDING REMARKS ....c..ccooiiiiiiniiiinieeeneeeseeeeees 76
BIBLIOGRAPHY ...ttt 80
APPENDIX ...ttt 90
Appendix A: Interview QUESTIONS ....cc.eerverieriiirierierieeteeiiente ettt 90
Appendix B: Summary of Interview Responses and Participant Observation......... 91
Appendix C: Analysis 0f RESUILS ......ccceouiriiriiiiiiiniiieceeeeee e 94



CHAPTER 1: AN INTRODUCTION

There has been a lot of research done on the topics of women’s
entrepreneurship and immigrant entrepreneurship (as seen in Chapter 3) all over the
globe but not many that discuss the interrelation of both, especially in the context of
France and consequently, the city of Grenoble. Entrepreneurship undertaken by
females with a minority background based on their immigration to a new host country
studies the psychological, social, economic and political aspects of entrepreneurial
activities while examining the underlying intersections of gender and race. Past
literature tend to study the forms of inequality that is faced by a certain group
separately. But what is often missing is how some are subject to multiple forms of
inequality that influence one another; such is the case with female immigrant

entrepreneurship.

The interest for this topic started out unconsciously. As an international student
living in France, I had found a community of immigrant groups, including Filipinos,
like myself, living in Grenoble. Within the international community in Grenoble, I
noticed that many of them were women, majority of which are students and the
partners of a French citizen or resident of the European Union relocating here. What
was interesting to note is that many of these women were self-employed, either
through their own businesses or through freelancing their skills. I started wondering
about this. I decided to ask my friend on her experience in setting up her yoga
business here in Grenoble and she told me something that really struck me: “It's hard
to be yourself, to prove your worth in the [French] system that continually asks you to
prove you deserve to be here (Personal Communication, 2020).” It made me wonder
why was this so? In my time in France that has passed by, I came to see a few things
about the French system and its’ outlook towards outsiders. I sensed that it was hard
for anyone from outside of France coming here, to really feel welcomed and
integrated. I sensed that in bureaucratic matters, it seemed to be an even more
complicated process. And actually, I experienced some of these challenges, though at
a milder level than the studies and articles I have read about regarding the treatment
of the French system towards immigrants and what this then means, particularly, for

women immigrants.



Tubergen (2004), Kushnirovich (2007) and Kelley et al. (2013) have mentioned
how entrepreneurship is a route for economic advancement and mobility within one’s
host country. The unemployment levels of both immigrant and women groups are
often higher and with lower streams of income. Many of them have difficulties
entering their host country’s labor market, hence; end up turning to self-employment
and entrepreneurship as a viable alternative solution. Meanwhile, others turn to
entrepreneurship due to barriers in advancing in the corporate context. Women feel
that their potential is not being realized professionally due to patriarchal structures
inherent in society and thus, turn to entrepreneurship in search of better opportunities

(Roomi & Parrott 2008; McAdam, 2012).

This chosen theme of immigrant women entrepreneurship, I believe, is relevant
and requires more in depth-research as the factors that influence why immigrant
women establish a business is multi-layered. It includes a number of aspects related to
the women themselves such as their education, migration background and personal
aspirations. In regards to the host country or France in this case, there are as well
aspects that influence the experiences of these women, ranging from the country’s
economic situation, immigration and labor market policies, language and spatial

characteristics as discussed in Chapter 4.

With this said, my thesis is built around the fact that women and immigrants are
among the most vulnerable groups in the French and European context. Furthermore,
entrepreneurial discourses present the development of women entrepreneurial
activities as a process of othering (Bruni, Poggio, & Ghe, 2005). Women are
portrayed as inferior and as one homogeneous group. However, what I would like to
show is that there are different groups of women entrepreneurs including immigrant
women entrepreneurs. Consequently, these women also encounter different
motivations and experiences, which have not been adequately addressed in previous

literature.

The issue is that discrimination in entrepreneurial activities has traditionally been
examined by looking at one axis of identity, in this case, as either only gender or only

race. However, in the study of immigrant female entrepreneurship, an intersectional



framework is applied. Intersectionality examines how different axes of identity
interact on multiple dimensions of social relationships and contributes to systematic
social inequalities (McCall, 2005). It challenges the significantly integrated,
independent and quantitative nature of social categorizations wherein one category
competes for primacy and importance over the other, thus, deconstructing the position
of the subject. In such a way, intersectionality allows me to examine how certain
experiences such as that of racism may actually be sexualized and vice versa. |
demonstrate how in the interest of intersectionality (as seen in Chapter 3.C.),
oppression is not merely caused by only one aspect of a person’s identity but by the
complex interaction of multiple forms of discrimination brought about by one’s

diversity.

Hence, in this study, I examine the entrepreneurial experiences of immigrant
female entrepreneurs in Grenoble according to different personal, social, economic
and political contexts they encounter. I provide a picture as to what pushes them to
engage in entrepreneurship? What were their stories to have come to this point of
engaging in these activities and what challenges did they face in doing so? Especially
given the current situation of the Global Pandemic, COVID-19? What kind of support
have they received for their entrepreneurial activities and who are their customers?
Furthermore, how has entrepreneurship contributed to their identities and life here in
Grenoble and France? Through this, I aim to answer following research question, in
what ways do gender and race impact the entrepreneurial experiences of immigrant
female entrepreneurs in Grenoble? This tests my hypothesis that immigrant female
entrepreneurs may be at a double disadvantage in different aspects of their
entrepreneurial experiences due to underlying intersections of gender and race that
discriminate against women and immigrants. Furthermore, racialized women

immigrants may even be at a triple disadvantage.

In order to respond to this research question and hypothesis, after presenting my
hosting organization in Chapter 2, I first introduce the concepts that provide basis to
this study. This can be seen in Chapter 3 where I begin with a conceptual discussion
of gender, immigration and entrepreneurship, providing the theoretical framework and

related literature that have been researched on regarding these two fields. Then I



define the above mentioned research question by deconstructing the categories of
what makes a woman, an immigrant and an entrepreneur. I, then, proceed to
contextualizing the aspects of entrepreneurship and migration in France. I start with
introducing the entrepreneurship scene then critiquing Macron’s so called Start-Up
Nation. After which, I briefly discuss the migration history and situation in France.
Then I provide context to the present circumstances involving the Global Pandemic,
COVID-19, in France and how this impacts women, migrants and entrepreneurs.
Finally, I introduce the case of Grenoble at the end of Chapter 4. This brings me to
my methodology in Chapter 5 where I present the approach I used, how I gathered
related literature and data, how I searched for interviewees, the questions I asked (as
seen in Appendix A) and consequently, how the interviews went about. At the end of
the Chapter, I bring this all together by discussing my chosen method of analysis,
which is based on the thematic framework of Braun and Clarke (2013). The interview
responses and data analysis can be seen in Appendix B and C. With the methodology
defined, I critically analyse and discuss the results in Chapter 6. First, by discussing
the general characteristics of the interview participants and after which, I discuss the 8
common themes found. Each theme is supported by the theoretical framework and
literature that can be found in Chapters 3 and 4. This provides the foundation of the
results where it is consistent with conclusions found in previous research or reinforces
observations in the context of France and Grenoble. I round this all together in the

conclusion, Chapter 7.
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CHAPTER 2: MY HOSTING ORGANIZATION

My internship organization is called Wefound World Women Entrepreneurs and
Startups Foundation. More popularly, their online presence is known as Female
Founder Space. They are a social enterprise, founded in 2014 by Val Racheeva, that
identifies themselves to be a “global supportive online community and academy for
female founders, entrepreneurs and creatives to kick-start and grow their business
(Female Founder Space, 2020, p. 2).” Though they are based in Berlin, their audience
is targeted globally to women from all around the world. At the moment, there are
around 8 members in the Female Founder Space team, comprised of interns,

volunteers and freelancers.

The founder, Val Racheeva, is of German nationality and has a Bachelor’s and
Master’s degrees in Political Science and International Relations from Technische
Universitdt Dresden. Prior to starting the organization, she previously worked in
international higher education projects and international business consulting in the
corporate world. However, she states that she felt an inner calling towards something
that could make more of a difference in the world while meeting her inner values
regarding flexibility in time and place. Hence, she decided to quit her corporate job
and go on an entrepreneurial journey. She moved to Berlin from Dresden where she
met many women who wanted to create start-ups, but lacked the supportive
environment to cultivate it. She saw an opportunity where her experience, vision and
values could match together (Female Founder Space, 2020). It ignited her passion for
this initiative, as she believes that women often face obstacles in starting their own
businesses, including herself and her experience with developing Female Founder
Space. To name a few, these obstacles include access to funding, psychological
setbacks, family expectations, lack of networks and work-life balance. With that said,
Val Racheeva started Female Founder Space to help address these obstacles by
providing women with inspirational stories, networks, trainings and learning
resources to foster a woman’s personal and professional growth (Female Founder
Space, 2020). From what I know within the team meetings (Personal Communication,
2020), there was no clear structural design when the founder first started it. It started

with small events that grew to more and more women participating and from there,

11



she continued to juggle ideas on how to create a better avenue that can help support
these women - now with the development of an Online Academy, which I will discuss

in more detail in the succeeding paragraphs.

Hence, the fields of intervention of the organization, thus far, were mainly
through networking, training and event-planning. Since 2014, they have organized
more than 120 events, workshops, webinars, networking and co-working days in over
13 European cities and 9 countries. More than 6,000 women have attended their
events and workshops. Moreover, they’ve invited more than 200 speakers and
experts, among of which were leading European female founders (Female Founder
Space, 2020). Based on my knowledge from the team meetings (Personal
Communication, 2020), I understand that the women that usually joined in their
events were either entrepreneurs that just started their businesses, those that were
thinking of starting or those that already had an established business but wanted to
network with other like-minded women. This was how they funded themselves in the
start — through events. In the beginning, the founder set up a first meeting where only
8 women showed up then at the second, there were already 32 women in attendance.
By the third, she was speaking in front of over 50 women. She didn’t expect that this
would be something women would search for and so, it started off as a donation-
based fee that women could provide for the events. But as they got more established
in the start-up scene in Berlin, they began to charge fixed rates where they rented
bigger venues and provided better networking experiences for these women. They
have, however, taken a step back from events planning and networking to focus on
the creation of an Online Academy containing online courses targeted for female
entrepreneurs (V. Racheeva, Personal Communication, 2020). Hence, their funding
now comes more from self-financing by the founder, Val Racheeva and also from
institutional help from the German government, especially in the current times of the
global pandemic. The founder has been bootstrapping the organization through her
own savings that she has set aside as well as from what the organization made from
events prior to the transition to an Online Academy. Also, when the founder offered
me an opportunity after my internship contract, she mentioned how she would take
this from her savings to pay for my work (V. Racheeva, Personal Communication,

2020). This, I believe, is why the organization often searches for unpaid interns or
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volunteers. When I learned about the way it was funded, I realized that Female
Founder Space functions more as a start-up social business rather than the non-
governmental organization I was initially expecting them to be and that the founder

acts more as an entrepreneur.

As mentioned, currently they are transitioning to following a more e-learning
path wherein they plan to launch their Online Academy in September. The reason for
this transition, according to the founder (Personal Communication, 2020), is that she
felt there was a gap in the female entrepreneurship scene for online education that
could help women kick-start their businesses. She had not seen anything like this
before and through the events that her organization has hosted in the past, she saw an
opportunity in this transition that she believed could be both sustainable for her social
business and beneficial for women entrepreneurs. In organizing such events, she was
able to get in contact and understand the needs of many early stage female
entrepreneurs and women who were potentially interested in creating a business.
Hence, this online education platform will consist of different courses that are
targeted to help these female entrepreneurs in setting up their businesses. Some of the
courses include topics like Leadership, Social Entrepreneurship, Funding for Start-
ups, Product Development, Branding & Positioning, Social Media Marketing and
Lean Start-Up. In total, there are 23 courses with around 70 experts, entrepreneurs

and coaches acting as instructors for the courses (Female Founder Space, 2020).

In related literature, their field of intervention as a means for women
empowerment is called distance learning (Hannoun, 1998; Ojo & Olakulehin, 2006;
Munawar & Akhter, 2017). This is to be differentiated with open learning, which is an
umbrella term for any scheme of education or training that seeks systematically to
remove barriers to learning, whether they are concerned with age, time, place or
space. With open learning, individuals take responsibility for what they learn, how
they learn, where they learn, how they pace their learning, who helps them and when
they have their learning assessed. Distance learning, on the other hand, is only one
particular form of open learning in which learning is separated by geographical
distance and time. This is sometimes referred to as home study or e-learning (The

Commonwealth of Learning, 2000).
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In a research done in Nigeria by Ojo & Olakulehin (2006), distance learning has
been increasingly promoted as a key solution for historically disadvantaged groups
like women. For women, it has become an avenue to attain knowledge and education,
putting them in a better position to pursue their goals and motivations. With factors
such as the cost of going to an educational institution, household responsibilities and
social hierarchies, women are at a disadvantage. However, the development of online
education has provided a platform for women to find a means of education at their
own time and at a cheaper cost. Furthermore, in relation to entrepreneurship, past
research in India (Dwivedi, 2017) has shown that many entrepreneurs face the risk of
discontinuance or failure in business due to lack of entrepreneurial training and
education as one of the constraining factors. Opportunities for potential women
entrepreneurs are even lower. Hence, there has been an emphasis for an effective
entrepreneurial education that caters to different disadvantaged groups such as
women, particularly through distance learning. This is the supposed vision that
Female Founder Space wants to promote. They understand that women face a lot of
obstacles in setting up their businesses. Hence, their goal is to “empower at least
25,000 female entrepreneurs by 2025 through their online courses catered to help
these women in different entrepreneurial topics (Female Founder Space, 2020, p. 3).”
This is to be measured by the number of women who enrol to their online academy in

the next 5 years.

With the recent events of the global pandemic, I had to adjust my internship to
be remote and lessen my hours from full-time to part-time. Since Female Founder
Space actually has a few members of the team that work remotely from different areas
in Europe, this was easy to arrange when the plans for me to move to Berlin fell
through. I also already started my first week of internship remotely on March 9 and
then, was originally supposed to fly to Berlin a week after due to housing availability.
In the end, I transitioned everything to be remote. I mostly chose this organization
because I already had a clear vision of what kind of thesis topic I wanted to personally
write about and this was the only organization that accepted me that I found to be
related to my thesis topic. I applied to various other organizations as from December
but did not hear back from most of them and the other organization I was accepted to

was more about the Social Economy. So in the end, I chose the organization based on
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the theme that I wanted to write and research more on. And that was immigrant
female entrepreneurship, which was more in line with the theme of Female Founder

Space.

In my time interning with Female Founder Space, I did more administrative and
content-based tasks such as publishing content, SEO management, video editing and
outreach to female entrepreneurs. I was involved with both their social media and
online academy project. Though I can’t say that the internship experience felt truly
complete working remotely. It, often, felt like I wasn’t fully involved into something
because the whole experience was digital. With confinement going on as I completed
my time with the organization from March through May, it also felt somewhat
demotivating at times to work but I pushed through nonetheless. In the end, I did
enjoy the experience and learned a lot about women entrepreneurs. It also gave me
time to reflect for my thesis and how the women I interviewed could benefit from
platforms such as theirs. Although, there are certain areas in which I think the
organization could improve on such as in the clarity and diversity in which they
“empower women.” That is, the diversity of the target women entrepreneurs they hope
to “empower” and the clarity of their objectives, which I will discuss in the next

section.

The Ambivalence of Women’s Empowerment according to Female Founder Space

It was Barbara Solomon, in her 1976 publication of Black Empowerment: Social
Work in Oppressed Communities, who first initiated the conversation of
empowerment and defined it as a tool for assisting marginalized populations,
specifically people of color, in expressing themselves and gaining power from the
dominating class. Eventually, more and more feminists took this on and defined
empowerment as a tool for advancing women’s rights in international development.
That is, women from different backgrounds would combat their own oppression
amidst patriarchal and racial biases in society (Hill, 1990; Battiwala, 1994; Wieringa,
1994). In recent years, with increasing attention to alternative approaches to
development, keywords such as empowerment have emerged in the development

discourse. With the failure of top-down approaches, focus has been put on
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strengthening local capacities 